
Capacity Building for 
Entrepreneurship Centered Around 

Trees Outside Forests

Module 1:Market opportunities of tree-based products

Lecture 1:Timber-based products and their market trends



Introduction

• The total tree cover of the country as per ISFR 2023 has been estimated as which 
includes  11,724 km² tree cover for the trees 5 to 10 cm dbh and 4,085 km² bamboo 
cover. 

• Tree based product can be divided into timber and non-timber products of forest.
• Timber products  are those which are particularly obtained from the wood of the tree,  

where as non timber can be any produces from tree from leaves to roots. 
• Timber  is the processed and unprocessed wood used  for various purposes.
• The major consumption of wood in India is still in the form of fuel wood accounting for 

75 % in the rural areas and 21.7 % in the urban areas (NSSO). It is estimated that about 
270 million tons of fuel wood, 280 million tons of fodder, over 12 million cubic meter 
(cum) of timber and a range of non-wood forest products are extracted from the forests 
of India annually.

• India has made impressive economic growth in recent times, as evident from the rise in 
income of people. This growth is leading to increase in consumption of wood and wood 
products Reducing supplies from natural forests and rising demand of wood products 
has caused an large gaps between demand and supply.

• To reduce pressure on forests and to meet the needs of the people in respect of wood 
and wood products there has been focus on ‘Trees Outside Forests’ (ToF), particularly 
agroforestry,
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Drivers of wood market in India



Wood startups in India


